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Job Title: 				Data and Insights Analyst
Accountable to: 			Head of ICT
Department:				ICT
Key Internal Relationships:		Marketing, Ticketing, Development, Finance,
Programming, Operations, Executive Team and the Board
Line Manager to: 			N/A 

Job Purpose: 	
The Data and Insights Analyst will play a key role in the transformation of BDBF’s approach to data, ticketing, marketing, fundraising and philanthropy, supporting a more resilient, audience-focused, financially sustainable and insight driven charity. Central to the Digital Infrastructure Transformation Programme (2026–2030), including a major CRM implementation, the role will work with stakeholders across the organisation including Senior Leadership to develop data, reporting, insights, and staff capabilities that support informed decision-making across the organisation.
	
	
	


Key Responsibilities
Cross-organisational data strategy and infrastructure
· Lead the development and implementation of BDBF’s data and insight framework aligned to organisational KPIs.
· Support the effective use, integration and automation of key business systems, including AudienceView, Spotler, PSF, Artifax, Kappture and StaffSavvy, to improve data flow and reduce manual processes across CRM, finance and operational functions
· Act as the central point of coordination for data and insight across Brighton Dome, Brighton Festival and Create Music activity
· Build strong working relationships with key internal stakeholders across Marketing, Ticketing, Development, Finance, Programming, Operations and Senior Leadership, acting as a central point of coordination for data, reporting and system insight across the organisation.


CRM Management
· As a key member of the CRM Tender Working Group, support major system procurement, implementation and optimisation.
· Work with key stakeholders to provide ongoing support for BDBF's new cloud-based ticketing, marketing and fundraising CRM system.
· Working with Ticketing and Marketing teams, provide expertise in applying best practice to functionality, tagging, segmentation, audience profiling, analytics dashboards and tools for tracking and comparing data sets, enhancing overall use of CRM for digital campaign effectiveness (advertising, website, email) and improving ROI.
· Work with the Development team to design a new, more effective approach to membership and donor CRM to improve prospecting and cultivation for philanthropic giving, renewals and pipeline management, increasing donations, membership and grant income. 
· Manage user access, permissions and reporting functionality across departments for current and new CRM systems.
Insights, KPIs and reporting
· Through collaboration, ensure departments have access and guidance to report on their business objectives and KPI’s. 
· Develop cross-functional data capture and reporting workflows that consolidate information from the CRM and BDBF’s other key business applications
· Ensure Marketing, Ticketing and Development are reporting on and have access to ticket sales, audience, membership and donor data to support internal and external stakeholder reporting and workflows.
· Provide analysis on commercial operations including event results, ticket sales and secondary spend. 
· Develop a process for assessing audience and venue user surveys: their content, effectiveness, net promoter score monitoring and methods for regular internal review. 
· Analyse and translate audience, donor and operational data from complex data sets into user-friendly and actionable insights for senior leadership.
· Develop and produce regular KPI dashboards and performance reporting for Executive Team and Board.
· Support with data analysis, reporting and uploads for third party partners and funders including Arts Council England, Brighton & Hove City Council, Julie’s Bicycle and Department for Education.
· Work with peer venues, sector networks and relevant partners to benchmark performance, share best practice and identify opportunities to improve BDBF’s data, audience insight and reporting approaches.
Data capability and culture
· Promote a culture of evidence-led working aligned to organisational strategy, building confidence and capability across staff. 
· Maintain high standards of data quality and accuracy and support colleagues in the effective use of customer data and systems.
· Provide training where necessary, guidance and support to colleagues on relevant systems, reporting tools and data processes.
· Keep up to date with developments in CRM, audience insight, reporting and data analysis.
Data governance and compliance
· Ensure GDPR compliance, consent management and responsible data handling across the organisation including Data Sharing Agreements. 
· Develop and maintain policies for data quality, security, sustainable and ethical use
· Contribute to BDBF’s AI policy and data ethics framework
General 
· Support BDBF’s commitments to sustainability and inclusion.
· Adhere to company health, safety and environmental policies and contribute to maintaining a safe working environment.
· Carry out other duties that are reasonably comparable to the role, as directed by your immediate line manager or a member of the senior management team.
· Attend training and events relevant to the role.


Success Measures
	No.
	Success measure

	1
	Increased proportion of organisational KPIs generated automatically through agreed reporting processes.

	2
	Reduction in staff time spent on manual reporting, data cleansing and reconciliation.

	3
	Increased use of monthly dashboards by managers and key staff.

	4
	Measurable improvement in data quality across key CRM, reporting and customer data fields.

	5
	Improved staff confidence in using data and insight to support decision-making.

	6
	Positive feedback from key internal stakeholders on the quality, reliability and usefulness of reporting and insight.



Person Specification
Essential
· Proven experience in a data, insights or business intelligence role
· Experience working with CRM/database systems within a marketing, sales, ticketing or fundraising environment; managing customer data, segmentation and reporting.
· Experience analysing customer or sales data and translating findings into clear recommendations and insights
· Experience designing dashboards and reporting frameworks
· Advanced proficiency in Microsoft 365 applications, particularly Excel, Power BI, Power Automate, Sharepoint and Teams and/or project management tools
· Sound knowledge of GDPR and data governance best practice
· Strong communication skills with the ability to explain complex information clearly and translate insights for non-technical audiences
· Organised, proactive and able to manage multiple priorities effectively
· Ability to build positive working relationships across multiple teams and departments.
Desirable
· Experience of system implementation or digital transformation projects
· Experience using Audience View or similar ticketing/CRM systems.
· Experience working within arts, culture, entertainment or live events.
· Experience of research, surveys, and customer insight analysis
· Interest in live music, arts and culture
· Experience of training and capability building

OUTLINE TERMS AND CONDITIONS
Hours	37 hours per week
Salary:	£33,000 per annum 
Holidays:	25 days per annum plus standard bank holidays (pro-rata) and 1 day birthday leave
Pension:	Stakeholder with Aviva, 5% employers’ contribution with 3% employee’s contribution
Notice period:	Two months
Contract:		Permanent

Structure Chart:
[image: ]

November 2026


4

image.png
———= |CT DEPARTMENT STRUCTURE ———

)

Tim Metcalfe
Head of ICT

Senior ICT Support Officer ICT Support Officer Assistant ICT Support Officer Data and Insights Analyst





image1.jpeg




